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This white paper explores the critical intersection of buildings and climate change, highlighting the significant
environmental impact of the building sector and the urgent need for sustainable transformation. With buildings
accounting for a substantial share of global energy use, CO₂ emissions, and material waste, the construction
industry stands at the forefront of the sustainability challenge. At the same time, buildings are increasingly
vulnerable to climate-related hazards—posing regulatory, financial, and operational risks.

Through this paper, Bureau Veritas shares insights gained from our work with clients, outlines our vision for a
more resilient built environment, and defines the role of our B&I Sustainability services in supporting the
industry's transition toward climate adaptation and environmental responsibility.

1. Environmental Impact of Buildings:

▪ Buildings contribute to over one-third of global energy demand and CO₂ emissions.

▪ Construction materials demand is rising due to urbanization.

▪ The sector generates billions of tons of waste, much of which ends up in landfills.

2. Climate Risks to Buildings

▪ Buildings face growing exposure to climate-related hazards such as heatwaves, heavy rains, and sea level rise.

▪ These risks affect regulatory compliance, financing, operational costs, value, and insurance.

3. Industry Responsibility and Transition

▪ Emphasizes the need for sustainable practices in construction and building management.

▪ Highlights the importance of trust and collaboration in achieving climate goals.

4. Bureau Veritas' Role

▪ Shares lessons learned from client work.

▪ Presents Bureau Veritas’ vision for supporting the building sector's climate adaptation.

▪ Outlines how B&I Sustainability services contribute to a more resilient and sustainable built environment.



GLOBAL 
WHITEPAPER

3

B U I L D I N G S  &  C L I M A T E :  D E C A R B O N I Z A T I O N  A N D  R E S I L I E N C E

OBJECTIVES

Primary communication/marketing goal:

▪ Position BV as a Sustainability Leader in the Building Sector:

Showcase BV’s expertise and thought leadership in sustainable building
practices, climate risk management, and regulatory readiness.

▪ Promote B&I Sustainability Services:

Clearly communicate the value, relevance, and impact of BV's sustainability
solutions for the built environment—especially in helping clients meet
environmental targets, mitigate risks, and achieve compliance.

▪ Support the LEAP 28 Strategic Narrative:

Reinforce Bureau Veritas’ commitment to sustainability as the core driver of
innovation, client service, and long-term business transformation.

▪ Generate Qualified Leads and Client Engagement:

Use the white paper as a conversation starter with decision-makers in
construction, real estate, and facility management sectors interested in
sustainability consulting, certifications, and resilience strategies.
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OBJECTIVES

Secondary objectives:

▪ Educate Stakeholders on Climate Risks and Regulations:

Raise awareness among developers, investors, and operators about the
growing climate-related vulnerabilities of buildings and the need for
proactive adaptation.

▪ Build Trust Through Transparency and Collaboration:

Highlight BV’s client partnerships and real-world insights to demonstrate
credibility and reinforce the message of mutual trust in tackling sustainability
challenges.

▪ Differentiate BV from Competitors:

Emphasize Bureau Veritas’ integrated approach—combining technical
know-how, regulatory insight, and field experience—to stand out in a
crowded sustainability consulting space.

▪ Drive Internal Alignment and Pride:

Equip BV employees with a clear, inspiring document that aligns with
corporate values and motivates them to act as ambassadors for the LEAP
28 strategy.
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To support global visibility while enabling local lead generation, we will create a
central global webpage that introduces the white paper, outlines its key
themes, and highlights Bureau Veritas’ commitment to sustainability through the
LEAP 28 strategy.

This page will feature a list of country flags, each linking to the localized
version of the document hosted on the respective country's website. By doing so,
we ensure the content is accessible in local languages and tailored to
regional audiences.

This approach allows each country to capture and manage leads directly,
enabling them to engage with prospects, nurture relationships, and convert
interest into business opportunities at a local level—while reinforcing a unified
global message around sustainability leadership in the building sector.

B U I L D I N G S  &  C L I M A T E :  D E C A R B O N I Z A T I O N  A N D  R E S I L I E N C E
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1. CONTENT TRANSLATION

Objective:

▪ Ensure the white paper resonates with local audiences while
maintaining consistency with the global message.

Action:

▪ Translate the full white paper and any accompanying webpage content
(e.g., intro text, call-to-actions, form labels) into the local language. You
can find the content and source files available here.

▪ Adapt terminology and tone to align with cultural norms and market-
specific language preferences, without deviating from the core
sustainability messaging aligned with LEAP 28.

▪ Engage local subject matter experts or sustainability leads to validate
translated content for technical accuracy and relevance.

B U I L D I N G S  &  C L I M A T E :  D E C A R B O N I Z A T I O N  A N D  R E S I L I E N C E

https://bureauveritas.sharepoint.com/:f:/r/sites/Marketing-Master-Vault/OPEX/Sales%20Support/04%20-%20Whitepapers/White%20Paper_Buildings%20%26%20Climate,%20decabornization%20and%20resilience?csf=1&web=1&e=bMAECt
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2. WEBSITE UPLOAD + FORM

Objective:

▪ Deliver localized, seamless user experiences to drive engagement and
lead capture.

Action:

▪ Create a dedicated landing page on your local Bureau Veritas website.
This page should include:

• A brief introduction to the white paper (localized summary) – you can follow the
global webpage description here.

• A clear and visually prominent lead capture form

• A mechanism to automatically deliver the PDF (or gated download) upon form
submission

▪ Ensure the page is responsive (mobile-friendly), search-optimized
(SEO), and follows the design standards provided by the global
communications team.

▪ Once you create the webpage, please share the URL in this excel
list, so we can include your page in our global website to generate
traffic to your website.

B U I L D I N G S  &  C L I M A T E :  D E C A R B O N I Z A T I O N  A N D  R E S I L I E N C E

https://group.bureauveritas.com/newsroom/buildings-climate-decarbonization-and-resilience-bvs-white-paper-available
https://bureauveritas.sharepoint.com/:x:/r/sites/Marketing-Master-Vault/OPEX/Sales%20Support/04%20-%20Whitepapers/White%20Paper_Buildings%20%26%20Climate,%20decabornization%20and%20resilience/WHITE%20PAPER%20URL%20_REGIONS_COUNTRIES.xlsx?d=wfe35b82d8284449399cc3004e63f785a&csf=1&web=1&e=wsyakI
https://bureauveritas.sharepoint.com/:x:/r/sites/Marketing-Master-Vault/OPEX/Sales%20Support/04%20-%20Whitepapers/White%20Paper_Buildings%20%26%20Climate,%20decabornization%20and%20resilience/WHITE%20PAPER%20URL%20_REGIONS_COUNTRIES.xlsx?d=wfe35b82d8284449399cc3004e63f785a&csf=1&web=1&e=wsyakI
https://bureauveritas.sharepoint.com/:x:/r/sites/Marketing-Master-Vault/OPEX/Sales%20Support/04%20-%20Whitepapers/White%20Paper_Buildings%20%26%20Climate,%20decabornization%20and%20resilience/WHITE%20PAPER%20URL%20_REGIONS_COUNTRIES.xlsx?d=wfe35b82d8284449399cc3004e63f785a&csf=1&web=1&e=wsyakI
https://bureauveritas.sharepoint.com/:x:/r/sites/Marketing-Master-Vault/OPEX/Sales%20Support/04%20-%20Whitepapers/White%20Paper_Buildings%20%26%20Climate,%20decabornization%20and%20resilience/WHITE%20PAPER%20URL%20_REGIONS_COUNTRIES.xlsx?d=wfe35b82d8284449399cc3004e63f785a&csf=1&web=1&e=wsyakI
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3. PARDOT FORM HANDLER & 
SALESFORCE LEAD ASSIGNMENT

Objective: 

▪ Enable localized marketing automation and direct sales engagement.

Action:

▪ Use Pardot Form Handlers to connect the local form to your country’s 
Pardot instance, ensuring leads are captured into your local database.

▪ Implement lead tagging or campaign identifiers to allow for tracking 
performance across markets.

▪ Configure Salesforce to route each lead to the appropriate sales team 
based on region, service interest, or predefined rules—ensuring prompt 
follow-up and lead nurturing.

▪ Find the step by step to create FORM HANDLER here.

B U I L D I N G S  &  C L I M A T E :  D E C A R B O N I Z A T I O N  A N D  R E S I L I E N C E

https://bureauveritas.sharepoint.com/:f:/r/sites/Marketing-Master-Vault/Marketing%20%20Sales/General%20Material/04%20-%20Internal%20training/Pardot%20Guidelines/02)%20Pardot%20Training/Intermediate%20Sessions?csf=1&web=1&e=01Cxih
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4. MATOMO ANALYTICS

Objective:

▪ Measure campaign performance and optimize outreach based on data.

Action:

▪ Ensure the local webpage is tagged properly in Matomo for real-time analytics tracking.

▪ Track key metrics such as:

• Number of visits

• Average time on page

• Bounce rate

▪ Use the data to evaluate campaign effectiveness, identify high-performing regions or channels, and refine messaging or UX based on user behavior
insights.

B U I L D I N G S  &  C L I M A T E :  D E C A R B O N I Z A T I O N  A N D  R E S I L I E N C E



PLAN

10

Y O U R P A S S P O R T  T O M A R K E T S



W W W . B U R E A U V E R I T A S . E S


	Guidelines
	Diapositiva 1: Global Whitepaper Buildings & climate:  decarbonization and resilience 
	Diapositiva 2: WHITE PAPER REVAMPED
	Diapositiva 3: GLOBAL WHITEPAPER
	Diapositiva 4: GLOBAL WHITEPAPER
	Diapositiva 5: GLOBAL  PAGE
	Diapositiva 6: STRATEGY
	Diapositiva 7: STRATEGY
	Diapositiva 8: STRATEGY
	Diapositiva 9: STRATEGY
	Diapositiva 10: Plan
	Diapositiva 11


